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JOB DESCRIPTION

Post: 				Digital and Campaigns Income Lead
Reporting to: 			Senior Fundraising Manager
Accountable to:		Head of Income Generation 
Hours:				37.5 hrs pw
[bookmark: _Hlk73970817]Role purpose:
The Digital and Campaigns Income Lead is responsible for driving voluntary income growth through digital fundraising, data insight and integrated campaigns.
This role provides strategic leadership for income-focused digital activity, ensuring that campaigns, supporter journeys and messaging are designed to convert engagement into measurable income.
The role is accountable for income performance, not awareness for its own sake.  The postholder will use data, testing and insight to prioritise activity, optimise return on investment an support sustainable income growth across the organisation.
The postholder will have an annual income target, which will be reviewed annually, with direct accountability for income generated through:
· Digital fundraising and online giving
· Integrated appeals and campaigns
· Paid digital activity and optimisation
· Supporter journeys, upgrades and retention
· CRM data segmentation
[bookmark: _Hlk73970874]Principal Responsibilities: 
1. Digital Income Strategy and Delivery
· Develop and lead the organisation’s digital income strategy, aligned to Income Generation objectives
· Own and optimise online donation journeys, including appeals, regular giving and peer-to-peer fundraising
· Lead on paid digital activity (e.g. search, social, display), ensuring spend is evidence-led and ROI focused
· Identify and scale digital income opportunities through testing, learning and innovation.

2. Data Insight and Performance Leadership
· Act as the organisational lead for fundraising data, insight and performance analysis
· Build and maintain dashboards and reporting to track income, conversion, retention and lifetime value
· Use data to inform decision making, prioritisation and forecasting across Income Generation
· Champion a culture of insight-led planning and continuous improvement.

3. Campaign Leadership (Income Focused)
· Lead the strategic planning and delivery of integrated fundraising campaigns, ensuring activity is outcome-driven, measurable and aligned to agreed income objectives
· Hold accountability for delivering agreed income targets across the Hospice’s campaign portfolio, including: Regular Giving, Christmas Campaigns, Lottery, Light Up a Life, Digital Fundraising and Raffles.
· Own campaign income forecasting, performance monitoring and reporting, ensuring return on investment, cost-to-income rations and income growth meet agreed expectations
· Coordinate campaign activity across digital, community fundraising and retail, ensuring clear alignment and maximum income impact
· Ensure campaigns are audience-led, timely and informed by insight, with clear supporter journeys and calls to action
· Use performance insight and evaluation to drive continuous improvement, embedding learning into future campaign planning and investment decisions
· The campaign portfolio above is no exhaustive: the postholder is expected to identify, test and develop new campaign approaches and income opportunities in response to insight, performance and emerging trends,

4. Supporter Journeys and Growth
Work closely with the Supporter Development Managers to:
· Design and optimise end-to-end supporter journeys, from acquisition to long-term support
· Align digital and place-based activity
· Lead on stewardship approaches that drive retention, upgrades and long-term value
· Ensure supporter experience supports trust, loyalty and sustained income growth.

5. Collaboration and Enablement
· Work collaboratively across the Income Generation and Retail teams, providing insight, briefs and performance feedback
· Ensure digital and campaign activity supports wider income priorities rather than operating in isolation
· Provide supervision to the Fundraising Assistant, to ensure effective support for campaigns, data and administration
· Manage relationships with external suppliers to deliver cost-effective, high-performing activity.

6. Governance, Compliance and Systems
· Ensure compliance with GDPR, fundraising regulation and organisational policies
· Maintain high standards of data quality and integrity within the CRM
· Contribute to income forecasting, risk management and strategic planning.



7. Website Ownership and Optimisation (Income Focused)

· Act as the strategic owner of the Hospice’s website, as a key income and supporter acquisition platform
· Ensure the website is optimised across the organisation, including for donations, regular giving, appeals and conversion
· Use data, testing and insight to continuously improve user journeys and income performance
· Manage website developmental priorities, working with external suppliers where required
· Ensure content supports income goals, accessibility standards and regulatory requirements.


8. Key Performance Indicators
· Delivery of agreed annual income target
· Growth in digital income and ROI
· Campaign income performance and conversion rates
· Improvements in supporter retention, upgrade and lifetime value
· Quality and use of insight across Income Generation decision making.

Other:
· Contribute to the vision and mission of The Shakespeare Hospice working with colleagues in all teams to meet the objectives of the organisation
· Undertake specific projects agreed with your line manager, fulfilling any deadlines, reviews and reporting procedures required
· Work with the objectives, targets and plans as agreed with your line manager and participate in the annual appraisal programme
· Adhere to all Hospice policies and procedures
· Maintain high professional standards and continuing professional development 
· Complete mandatory and relevant training as identified with the Chief Executive
· Promote the work of the Hospice, reflecting the vision and values
· To undertake any other duties commensurate with the post and as requested by the Chief Executive.

This job description is subject to periodic review in negotiation with the post-holder and may be revised/updated as service requirements change/develop.



PERSON SPECIFICATION – Digital and Campaigns Income Lead
The successful candidate will need to demonstrate:
	 CRITERIA
	Essential/
Desirable
	A
	I
	T

	Qualifications/Training
	
	
	
	

	Educated to degree level in a relevant field, or equivalent experience
	E
	
	
	

	Proficient use of CRM systems, Google Analytics, social media tools, MS software, Adobe Indesign, Canva and Mail Chimp
	E
	
	
	

	Knowledge, experience, skills
	
	
	
	

	Proven experience in digital fundraising or income-generating digital roles 
	E
	
	
	

	Experience of delivering digital campaigns that drive income and conversion, including set up, monitoring and reporting 
	E
	
	
	

	Experience creating and managing acquisition-focused content, aligned with campaign goals and audience targeting 
	E
	
	
	

	Demonstrable experience of delivering income targets and improving ROI through digital campaigns
	E
	
	
	

	Strong understanding of campaign optimisation, including A/B testing, performance analysis and content iteration 
	E
	
	
	

	Experience of working with CRMs, digital campaigns and performance reporting
	E
	
	
	

	Strong analytical capability with confidence in using data to drive decisions and ability to interpret performance data, track KPIs and translate insights into actionable improvements 
	E
	
	
	

	Familiarity with testing and optimisation principles (e.g. A/B testing, iterative improvements) 
	E
	
	
	

	Understanding of strategies to build and engage supporters and stakeholders 
	E
	
	
	

	Experience of website management
	E
	
	
	

	Strong copywriting skills and ability to create SEO-driven content to improve search rankings 
	E
	
	
	

	Experience of developing, testing or scaling new fundraising or digital income approaches
	D
	
	
	

	Experience in a charity or purpose-driven organisation
	D
	
	
	

	Experience managing paid digital activity and external suppliers
	D
	
	
	


	Understanding of supporter lifecycle and relationship fundraising
	D
	
	
	

	Excellent organisational skills and the ability to plan, prioritise and complete tasks on schedule
	E
	
	
	

	Accuracy and attention to detail 
	E
	
	
	

	Excellent communication skills and the ability to work collaboratively across teams to deliver integrated campaigns and support Income Generation objectives 
	E
	
	
	

	Creative and proactive, with a passion for digital fundraising and a drive to innovate and improve 
	E
	
	
	

	Personal Qualities

	Empathy with the work of The Shakespeare Hospice and understanding of equality and diversity and how this affects the hospice, supporters, and staff
	E
	
	
	

	Work flexibly to work as the role requires 
	E
	
	
	

	Goal oriented and a “completer finisher” in work style
	E
	
	
	

	Access to own independent transport
	E
	
	
	



Assessed – A= Application, I=Interview, T=Test
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